
AP Government: Unit 5 – Linkage Institutions (2018-2019)
Political Parties, the Media, and Interest Groups
OVERVIEW
Our next unit will focus on political parties, interest groups, and the media; these three concepts are often referred to as linkage institutions because they connect the general citizen to our government in different ways.  Each has a specific set of characteristics with which you need to be familiar.  This calendar also includes information about your second quarter project – keep up with the deadlines and expectations.  Finally, our Midterm Exam is scheduled before Winter Break. 
SECOND QUARTER PROJECT – P3: Political Party Project

Have you ever thought about running for office? Now is your chance! Your second quarter project is titled P3: Political Party Project and it will be a three-part project including a party platform, campaign brochure, and YouTube commercial. Groups will be assigned. 

· Part I:  Write the Party Platform (Now Due – electronically – Wednesday, December 5th)
· Part II:  Design your Campaign Brochure (Now Due Wednesday, December 12th)

· Part III:  Create the Campaign Commercial (Now Due Wednesday, December 19th).  
UNIT OBJECTIVES
1. Define the term political party and identify the functions of political parties. 
2. Trace the evolution of political parties.

3. Describe the structure of political parties at the national, state, and local levels.

4. Describe the forces that create and shape party identification.

5. Evaluate the role of minor parties in the U.S. electoral system.
6. Asses the reasons for the persistence of the two-party system in American politics.

7. Describe the structure and the functions of the media, past and present.

8. Describe the effect of the pattern of ownership and control of the media on the dissemination of news, and show how wire services and television networks have affected national news coverage. Discuss the influence of the national press.

9. Analyze the impact of the media on public opinion and political behavior.

10. Summarize the ethical standards and federal regulations that govern the news media.

11. Describe the evolution of journalism in American political history, and describe the differences between the party press and the mass media of today.

12. Assess the effect of the media on politics, and discuss why it is difficult to find evidence that can be used to make a meaningful and accurate assessment. Explain why the executive branch probably benefits at the expense of Congress.

13. Describe the adversarial press and how reporters use their sources. Describe how an administration can develop tactics to use against the adversarial press.

14. Describe the effect of recent trends in the news media on political outcomes.

15. Explain the origins of interest groups in America.

16. Describe the genesis of modern American interest groups.

17. Describe how interest groups form and identify different types of interest groups.

18. Describe several methods that interest groups use to formulate and carry out their political objectives, especially the lobbying techniques used to gain public support. Explain why courts have become an important forum for public-interest groups

19. Evaluate the factors that affect the relative success of interest groups.

20. Assess the effectiveness of regulations designed to control interest groups.
IMPORTANT DATES

· December 5 (Wednesday) – Platforms Due
· December 12 (Wednesday) – Brochures Due
· December 17 (Monday) – Unit 5 Test: Linkage Institutions
· December 19 (Wednesday) – Commercials Due
· December 21 (Friday ) – Midterm Exam (worth two test grades)
CALENDAR
Monday, November 26

Discussion:
Review for test

Homework:
Study for test
Tuesday, November 27

UNIT 4 TEST: POLITICAL BELIEFS AND BEHAVIORS

Homework:
242-247
Wednesday, November 28

Discussion:
Test Analysis: Most Frequently Missed and Essay Rubric, Unit Overview



Groups: Political Party Project

Homework:
Read and annotate “Critical Elections and the Mainsprings of American Politics” by 



Walter Dean Burnham (article uploaded to class website)
Thursday, November 29

Discussion:
Roots of the Two Party System

Homework:
247-250 (consider reading ahead given the length of the weekend homework)

Friday, November 30

Discussion:
Organization of Political Parties

Homework:
251-260
Monday, December 3
Discussion:
Party Activities and Identification
Homework:
261-267
Tuesday, December 4 

Discussion:
Third Parties and Polarization
Homework:
Finalize party platforms
Wednesday, December 5

Discussion:
Roots of American Interest Groups

Homework:
341-348 (up to ‘Election Activities’)
Thursday, December 6
Discussion:
What Do Interest Groups Do?
Homework:
349-354
Friday, December 7
Discussion:
What Makes Interest Groups Successful?
Homework:
Work on Campaign Projects
Monday, December 10
Discussion:
Roots of Media in the United States
Homework:
314-321
Tuesday, December 11
Discussion:
Media Coverage, Influence, and Bias
Homework:
321-326
Wednesday, December 12
Discussion:
Media: Public Confidence and Government Regulation 
Homework:
326-331
Thursday, December 13
Discussion:
Toward Reform: Current News Media Trends
Homework:
Study for test
Friday, December 14
Discussion:
AP Quiz: Media, Review for test
Homework:
Study for test
Monday, December 17

UNIT 5 TEST: LINKAGE INSTUTIONS

Homework: Study for Midterm/Finish project
Tuesday, December 18
Discussion:
Review for Midterm Exam
Homework:
Study for Midterm/Finish Project
Wednesday, December 19
Discussion: 
Project Presentations


Review for Midterm Exam

Homework:
Study for Midterm Exam
Thursday, December 20

Discussion:
Review for Midterm

Homework:
Study for Midterm Exam

Friday, December 21


MIDTERM EXAM


Homework: 
Enjoy the break! 




Note: If you want to get ahead, consider working through the Chapter 6 on the US Congress
Unit 5 Review Guide: LINKAGE INSTITUTIONS
Part I – Vocabulary
Using fifty of the following concepts, you should (a) define the concept in your own words and (b) explain its impact or significance on political parties, interest groups, OR the media depending on the concept.
527 groups

Agenda Setting
Astroturf lobbying

Bandwagon

Bipartisanship

Blogs

Candidate-centered politics Cardstacking

Civic journalism

Citizen journalists

Closed Primaries

Coalition

Collective good

Commercial bias

Critical Election

Critical/Realignment period

Dealignment

Deep background

Delegate

Democratic-Republicans

Democrats

Direct lobbying

Disturbance Theory

Economic interest groups

Electioneering

Electorate

Endorsement/Testimonial

Equal opportunity interest groups

Equal time rule

Expressive benefits

Faction

Federalists

Feeding frenzy

Fragmented Party Organization

Framing

Free Rider problem

Gatekeepers

Glittering Generalities

Governing

Grassroots lobbying

Horse-race journalism

Ideological moderation

Independents

Indirect lobbying

Interest Group

Interest Group Entrepreneurs

Issue advocacy ads

Just Plain Folks

Leaks

Linkage Institutions

Lobbying

Mass media

Material benefits

Media Bias

Moral Majority

Muckrakers

Multi-Party System

Namecalling

Narrowcasting

National Chairman

National Convention

News Management

Nominating Convention

Nonpartisan

Open Primaries

Partisanship

Party Activists

Party Base

Party Bosses

Party discipline

Party Eras

Party Ideology

Party Machines

Party Membership

Party Organization

Party Platform

Party Primary

Party-in-electorate

Party-in-government

Patronage/Spoils System

Permanent campaign

Personal Following

Planks
Pluralist Theory
Political accountability

Political Action Committee

Political Gridlock

Political Machine

Political Party

Priming

Prior Restraint

Progressives

Propaganda

Public interest groups

Pundit

Republicans

Responsible Party Model

Revolving door

Secular Realignment

Selective incentives

Selective Perception

Social protest

Soft Money

Solidary benefits

Sound bite

Spin

Think Tanks

Third party movements

Transfer (Symbols)

Transactions Theory

Trial balloon

Watchdog
Yellow Journalism
Part II – Short Answer Questions

Complete the following short-answer questions.  While you may respond in bullet-point form, make sure you fully answer each question with evidence and analysis. The more detail you offer, the more prepared you will be.
Political Party Questions

1. How has America’s two-party system changed, and how does it differ from the party systems of other representative democracies?

2. How much do parties affect how Americans vote?

3. Did the Founding Fathers think that political parties were a good idea?

4. How, if at all, should America’s two-party system be reformed?

5. What are the roles and functions of political parties?

6. How are political parties organized at the local and national levels?

7. Describe the evolution of America’s political parties

8. Explain why the elections of 1828, 1860, 1896, 1932 and 1968 are critical or realignment elections.

9. What was the impact and significance of the 2008 election?

10. What are the differences and similarities between the two major parties?

11. How do political parties influence the workings of government?

12. What is the role of a third party?

13. What are the similarities and differences regarding party organization at the federal, state, and local level?


Interest Group Questions

1. Do interest groups dominate government? Is any particular lobby politically unbeatable?

2. Why do people join interest groups?

3. Is the proliferation of PACs and other groups good or bad for America’s representative democracy?

4. Should interest groups’ political activities be restricted by law?

5. What are special interest groups and how do they influence the political process?

6. How are the various types of propaganda used in the election process?

7. Describe four examples of interest groups.

8. How do interest groups influence public policy?


Media Questions

1. How much power do the media have? Can we trust them?

2. Who controls the media?  How has their role changed since the founding of the U.S.?

3. What three questions must be we answer to assess bias?

4. What public policies will the media support?

5. How has the role of the media changed the campaign process?

6. How is the Internet and multimedia changing the election process?

7. What role do the media play in shaping public opinion?

8. What role does public opinion play in the political process?

9. How can citizens’ best learn about candidates and public issues?
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